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_________________________________________________________________________________________________


Specification and creative brief
For production of a commercial film
	Main information


	Company’s legal name
	

	Scope of business
	

	Office address
	

	Contact details of the person responsible for film (clip) production on the Customer’s part. 
(full name, position, tel., e-mail)
	

	Chief manager (managers) taking decisions on the Customer’s part
	

	Main topic of the presentation film (clip)
	

	Term of film (clip) production
	

	General issues (required for concept development)

	1. Film type 

	· Presentation

	· Image

	· Educational

	· Technological (focused on production, technological know-how)

	· Event reporting

	· Report film for investors/founders

	· POS film

	· other (indicate)

	2. Film message (what would you like to show and tell about)

	

	3. Desired running time (in minutes)

	

	4. Film (clip) intended dissemination channels

	· TV broadcasting

	· Internet broadcasting

	· Showing at exhibitions, seminars, workshops, conferences.


	· Distribution of discs

	· other

	5. What shall the audience remember after the first viewing?

	· Specific information shown in the clip

	· Good emotional impression, company’s credibility

	· Creating positive atmosphere in the audience before opening a special event

	· other


	6. Film (clip) target audience

	· Corporate customer

	· Wholesale customer/dealer

	· Retail customer

	· State or community representatives

	· Company’s staff

	· other

	7. Similar products/services of competitors

	· yes

	· no

	· unknown

	· if yes, the competitor:

	8. Advantages of your company and/or its services (several major competitive advantages)

	

	9. Film content

	· Production process/service delivery shooting

	· Shooting of accomplished work/rendered services

	· Reportage (buildings, offices, production, workflow, interview, etc.)

	· Partners’ opinion (interview)

	· Time-lapse shooting

	· Aerial shooting

	· Food-style shooting

	· other

	10. Film (clip) characters

	· Junior and senior staff giving interviews

	· Junior and senior staff during work

	· Presenter

	· Company’s clients

	· Actors

	· Media persons

	· other

	11. Narrator language and voice in the film (clip)

	· Russian

	· English

	· German

	· Belarusian

	· female

	· male

	· child

	· other

	12. Give an example of film (clip) that you consider to be successful and why

	

	

	13. Give an example of film (clip) that you consider to be unsuccessful and why

	

	

	14. Clip tempo and rhythm

	· Measured

	· Dynamic

	· Other

	15. Use of graphics/animation

	· 2D

	· 3D

	· Cartoon animation

	· desired

	· required

	16. Additional recommendations to the film (clip) scriptwriter and director 

	

	17. Company’s future plans, new projects

	

	18. Available source materials

	· Photo material

	· Video material (indicate the format)

	· Texts

	· Print media materials (specify)

	· Other materials in electronic format

	· Brand book

	· Other (indicate)

	19. Project provisional budget:

	


[image: image1.png][image: image2.jpg]SMTbak  JUV  Milide $3ldeaBank

. g—
BaHK CBEXMX peweHni

%
APUJA *
4 4 @DARIDA BIIC-CBEPBAHK aﬁl Ire.gﬂaflﬁﬁﬂc':!“





[image: image2.jpg]